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WHY NOT PUT ON A

GREEN COLLAR?

Written By Julianna

The big question on ev-
ery undergrad’s mind is,
“What should I do with
my degree?” Such anxi-
ety is in part due to the
endless number of fields
that one can pursue af-

ter graduation. I spoke
to Mark Sanderson ‘97,
about the path to a hap-
py professional life. A
former Communication
major, Sanderson works
in a career he never con-
sidered while at UCSD.
Mark is not involved in

a blue collar or even a
white collar job; rather
he is involved in a career
currently in the spotlight
for its importance to the
global economy- Sander-
son works a “green” col-
lar job!

Mark works with The
Nature Conservancy as
Regional Director of the

Continued on page 3

THE WIRED PATIENT

CHANGES TO HOSPITAL TECHNOLOGY AND COMMUNICATION

By Christina Peng

Say you suddenly
found yourself ill and
stuck at the hospital,
waiting hours for lab
tests. Would you rather
be stuck in a room with
just-your-average televi-
sion, or would you rather
get CONNECTED? I
talked to Sean Lara, 98
who is a Communica-
tion alum working on
this very problem. Sean
Lara is General Manager
of the Western Region for
GetWellNetwork, whose
mission is “to transform
the care process into an
interactive patient care
environment that drives
an optimal quality experi-
ence.” GetWellNetwork
is reshaping the medi-
cal institution. Imagine,
checking your email, surf-
ing the net, watching the
latest blockbuster film, or

ordering room service- all
accessible with the push
of a button. This is what
Sean and GetWellNet-
work aim to achieve with
their software program,
PatientLife.

With a degree in Com-
munication, Sean uses
digital media to reorga-
nize how communication
happens within the realm
of medical care. Commu-
nication plays a signifi-
cant role within hospital
operations. Through the
PatientLife software, Sean
is helping hospitals tran-
sition from sterile, cold,
and a business-only-in-
stitutions to a more mod-
ern environment where
the necessities of home
and work are still within
reach. Soon, wired hos-
pital rooms will become a
normal part of the experi-
ence of being a patient.

This new technology

will also change the na-
ture of hospital work,
as it allows workers to
care for more patients ef-
ficiently. The older meth-
ods of hospital commu-
nication are in the past.
Instead of leaving a note
on the door that patient
rooms need to be cleaned,
nurse assistants can now
use communication sys-
tems to notify housekeep-
ing which rooms need to
be cleaned immediately.
By using this new system,
patient check-in, room
cleanings, and check-out
are becoming more auto-
mated.

Sean Lara is fusing the
growing need for patients
and workers to stay con-
nected with digital tech-
nology. Sean currently
resides in San Diego with
his wife whom he met at
UC San Diego.




PROFESSIONAL
NETWORKING

By Danny Pavitt

Among the many anxi-
eties of graduating seniors
is the possibility of enter-
ing the professional world
during a recession. Net-
working has always played
an important role in one’s
professional development.
But what is networking ex-
actly? Is it formal and re-
occurring meetings? Is it a

By Nicole Saari

As a brand

sor to UCSD you won't find
John McMurria on RateMy-
Professor.com. But have no
fear, I introduce him to you
as a must-take faculty mem-
ber of the Communication
Dept. I sat down with Mc-
Murria to ask him about his
work and path that led him
to UCSD.

Professor McMurria
earned his B.S. in Business
Administration at the Uni-
versity of Colorado, Boul-
der. Next, he graduated
with an M.A. in liberal stud-
ies from City of New York
Graduate Center, where he
took courses in social theory
and American history. He
earned his PhD in Cinema
Studies from NYU in 2004.
There he began to see tele-
vision as a primary site to
analyze world culture and
politics.

Upon graduation, McMur-
ria worked in the Depart-
ment of Communications at

single useful conversation?
Is it a stack of business
cards? All are defined as
networking even though at
times we miss out on rec-
ognizing situations where
a networking opportunity
presents itself. I talked to
Shauna Rodenbo 93 about
the importance of network-
ing for college graduates.
For this former advertis-
ing executive, networking

proved crucial to her own
professional development.

Rodenbo has always
had a passion for design.
Her passion began early in
her unofficial role of creat-
ing family newsletters and
designing wedding invita-
tions for friends, and it con-
tinued to grow throughout
college. Once out of UCSD,
Rodenbo wasted no time
moving to New York and

PROFESSOR SPOTLIGHT

JOHN McCURIA

DePaul University in Chica-
go. During his four-year ten-
ure, he helped the program
transition from a Depart-
ment of Communications to
its own College of Commu-
nications. The new college
opened up more resources
and faculty funds to broaden
options of study. He chose to
leave the city that he enjoyed
so much to join the faculty at
UCSD. UCSD’s Communi-
cation Dept. was exciting to
him because it is interdisci-
plinary and takes a critical
approach to studies of com-
munication. McMurria says,
“providing undergrads
with a critical background
in communication will give
them the tools needed in
whatever professional fields
they chose to pursue.”

McMurria’s research fo-
cuses on television’s role
as a powerful medium. In
particular, he studies the

way T.V. can shape differ-
ent forms of citizenship, and
television as a means of glo-
balization. His written work
includes the co-authored
Global Hollywood 2, which
highlights the two-way flow
of television globalization.
He shows how European
countries challenge domi-
nant U.S.
create local programming
by co-producing television
content with other nations.
Conversely, the emergence
of satellite television has

television and

grown as a result of non-U.S.
countries that show mostly
Hollywood movies and oth-
er U.S. productions.
Professor McMurria sees
the future of television pro-
liferating through satellite
distribution  technologies,
new cable channels, and
Internet sites such as You-
Tube, which allows people

enrolled in an advertising
art school, where she spe-
cialized in graphic design.
A couple of years after
she moved to New York
City, Shauna moved back
West, taking a job at E! En-
tertainment in Los Angeles
asamember of the “creative
services” team. There, she
specialized in in-house ad-
vertising. She claims work-
ing on the print advertising
team for E! as her greatest
professional  accomplish-
ment. Back then, a typical
day consisted of anxiously
arriving at work to receive
and meet deadlines while
dealing with demanding
clients. Socializing with

Continued on page 3

to circulate audiovisual pro-
grams. Despite the promise
of these new technologies,
he feels that broadcast tele-
vision as we know it will still
remain a place where the
majority of citizenry tune in.
And though these new sites
present possibilities for mar-
ginalized groups to get their
voice out, there are still limit-
ing factors: corporations still
choose what gets broadcast
and high speed internet re-
mains inaccessible to many.
If you are interested in
television media, one of his
classes should be right up
your alley. He teaches “His-
tory of Electronic Media”,
where he reviews media
technologies and their uses
from early radio to current
Internet communication.
Additionally, McMurria
teaches “Television and Citi-
zenship”, which discusses
television as a central space
for defining and promoting
types of citizenship through
inclusion and exclusion.




(networking cont.)

colleagues was cru-
cial too, because it im-
proved her ability to
come up with creative
ideas.

Rodenbo draws a
clear connection be-
tween her professional
success and network-
ing. She notes that in
the field of advertis-
ing, networking is par-
ticularly important for
keeping one’s creative

and technical skills up-to-
date. Her contacts in New
York and California were
critical to her adjustment
to the forever-changing
programs and technical
aspects of the job. Particu-
larly in her field of graph-
ic design, there are new
programs like InDesign
that allow for greater de-
sign capabilities than pre-
vious programs. Keeping
abreast of programs like
this afforded Rodenbo an
easier adjustment to in-

creasing work deadlines
within unlimited artistic
possibilities. The benefit
of having a network is
that professional chal-
lenges are met by staying
in communication with
other professionals about
one’s work. According
to Rodenbo, networking
also increases competi-
tion in an industry where
only top performance
prevails.




